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Whether you’re planning your life or your 
weekend, draw from Ink, the definitive 
guide for local young professionals. 
 
Our online and print content informs, 
entertains and links 21- to 34-year-olds 
who work and play in Kansas City and the 
surrounding areas. 
 
Ink spills the latest trends. We’ll help you 
take care of your daytime obligations and 
nightlife aspirations. 
 
And here’s the best part: Ink is produced by 
smart, sophisticated and connected 20- and 
30-somethings who are part of the coveted 
demographic Ink will help you reach.

WHAT IS INK?
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INSIDE INK’S PREMIERE ISSUE: DJ AM takes a spin in KC, plus the dirt on local “Idol” David Cook

04.02.08 { vol.1, issue 1 }

Our green scene: 
The 25 top finds in KC 33
eco chic

BRUNO
INVADES!
Sacha Baron
Cohen weirds
out Wichita
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Billy Butler 
on the Royals’ 
pregame 
rituals
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Plexiglas wall hanging“Sometimes I tell people it’s a Japanese diagram
of an ear. It’s the mystery behind it that I love.”

Portland Ducks 1976 hat“I wear this thing constantly. Look
at this thing. People are like, ‘I think
it’s time to retire the hat.’ It fits my
head really well. I have an oddlyshaped head. It’s not oval — it’shalf-octagon, half-circle.”Blue Marlin. For stores go tobluemarlincorp.com.

“The Alchemist,” by Paul Coelho
“It’s just really inspiring. People who
have goals should read this book.”
$13.95

‘Under the Radar’ magazine“Not a lot of people know about this
because it’s ‘under the radar.’ They
have amazing reviews … everything from hip hop to old-school. It’s quarterly, which is great,

because it takes me about three or
four months to get through it.”undertheradarmag.com

His niece, Madeline“She’s totally one of my essentials
because I’ve never had a niecebefore. She’s the biggest ham and
she’s so photo-friendly.”

Everlast hand wraps for boxing
“Boxing. I freaking love it. Everyone’s like, ‘Do you get the shit
kicked out of you?’ The ab routine is really, really hard.”$5.95, boxingdepot.com

Hardys Shiraz“I’ve had all of them — theShiraz, the merlot, the pinotgrigio. I think this one tastesthe best. You get four friendstogether, and you’re set forthe night. It’s just the rightamount.” $15.99

Stuffed animal“It’s not like I sleep with it or anything. I’ve had it forever. Mydad got it for me shortly before my
mom and dad got divorced. Tome, it was like, ‘Don’t mess withmy dad!’ ”

acoustic Taylor guitar“I’ve had over 15 guitars in my life, and I’ve sold
them all. You know, to pay a phone bill or 
whatever. This is my best friend’s guitar, and he’s
lent it to me for a very long time. The good thing
about it is I won’t resell it.”Around $1,300, taylorguitars.com

BY SARAH BENSONPHOTOS BY JENNIFER HACK { ink }

Ten things tokeep him covered

Jeremy Cain is a Kansas City native, but his hometown is

Lawrence.
Cain, 26, moved to Lawrence in 1999. Since then, he’s worked

eight jobs downtown. He even infiltrated the Lawrence music scene

with a novelty cover-song act. Audience members would suggest

songs — such as “Eye of the Tiger” or “Kokomo” — and Cain would

learn them for his next gig.“Obviously it’s not anything I’d let a soul listen to now,” Cain said.

Now, Cain works at Hobbs, a lifestyle store, and Jo Shmo’s, a new

bocce ball bar.He’s also working on new music: A children’s album

for his 1-year-old niece, Madeline.The album will include original songs about animals and the

alphabet and classics such as “Pure Imagination” from “Willy Wonka

& the Chocolate Factory” and the “Reading Rainbow” theme.

Here’s what else Cain is into.

clothes
“I wear everything from Hobbs, including my
glasses.” Blazer by Ben Sherman, $234. Glasses

by Paul Frank, $170. Shirt and tie by Scotch &

Soda, $94. Hobbs, 700 Massachusetts St.,
Lawrence

A
p

ri
l 1

6,
20

08
in

kk
c.

co
m

|
14

C
ol

or
 T

yp
e:

 
S

ec
tio

n/
P

ag
e/

Zo
ne

:
/Y

R
01

4/
M

E
TR

O
D

es
cr

ip
tio

n:

Th
is

 E
-S

he
et

 is
 p

ro
vi

de
d 

as
 c

on
cl

us
iv

e 
ev

id
en

ce
 th

at
 th

e 
ad

 a
pp

ea
re

d 
in

 T
he

 K
an

sa
s 

C
ity

 S
ta

r 
on

 th
e 

da
te

 a
nd

 p
ag

e 
in

di
ca

te
d.

 Y
ou

 m
ay

 n
ot

 c
re

at
e 

de
ri

va
tiv

e 
w

or
ks

, o
r 

in
 a

ny
 w

ay
 e

xp
lo

it 
or

 r
ep

ur
po

se
 a

ny
 c

on
te

nt
.

A
p

ri
l2

,2
00

8
in

kk
c.

co
m

|
94

o
ff

ic
e 

sp
ac

e Where you work. What it says about you.

“If I didn’t have that, my stuff would be

everywhere,” Gordy says of the hulking Ikea

shelf that helps her organize fabrics, notions

and sewing books. “I get so stressed out if

there’s a mess.”

1

BY MONICA WATROUS

PHOTOS BY JENNIFER HACK { ink }

Jenny Gordy, 26
Who she is:

A fashion designer and founder

of Wiksten clothing line

How long she’s done it:

Five years

Where to find her stuff:

Gordy has a blog,

wiksten-made.typepad.com. It

links to her shop on etsy.com,

the art world’s answer to eBay.

“Only through the blog have I

been able to sell my garments. I

know most of my customers

through e-mail and blogs, so

every time I make something, I

know who I’m making it for.”

All-natural:

She says she’s “grossed out” by

polyester and prefers linen, wool

and cotton. “Natural fibers feel

better and, to me, are more

beautiful. It’s somewhat an 

aesthetic thing.”
Her self-
designed labels bear

the name Wiksten, her mother’s

maiden name. She chose it because her

grandmother taught her how to sew.

Gordy’s Bernina Activa

210 sewing machine

“totally changed the way

I sew,” she says. Her old

machine, which she

ditched last October,

wasn’t meeting her needs

as a professional 

seamstress. Kitties Sophia

(pictured here) and 

Seymour sometimes

supervise. 

Her workday soundtrack: books on

tape. “I like the types of stories that I

don’t have to pay much attention to,

like crime books and thrillers.”

A corkboard covered with pictures

and notes hangs above her 

packing and shipping table. 

“It encourages me throughout

the day.”

2

Gordy names
garments after
people in her life.

This shirtdress
is called
Tova, after a
friend’s
daughter.
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News
What’s new in town and who’s making news: Quick 
hits on when to vote on that smoking ban, what 
Naomi Campbell asked Hugo Chavez, when that bar 
opens down the street and when to call in sick for 
the new Sex and the City movie.

Careers & Work
Learn how to talk to your boss and meet other 
young professionals on their way to conquering the 
workaday world.

Go green
Ink provides tips for saving green and staying green.

Intelligent design
Tap into the right half of your brain with art and 
gallery information and DIY projects.

Experts/advice
Local savants share their expertise and answer your 
questions.

GREASE THOSE MENTAL COGS.

Hey, we’re all for playing. But first we work like Dolly Parton 
and engage our minds. We do our part to save the planet, too. 

 inkkc.com
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ADMIT (EVERY)ONE.

 Whether your favorite brew comes from a bar or café, 
raise your mug to a city that stimulates you around the clock. 

 inkkc.com

LAWRENCE — The Kansas vic-
tory over Memphis 75-68 in overtime
in the national championship game
Monday night was a reason to party.

I kept hearing that I was being too
hard on the Jayhawks last week when
I made this point: The way KU fans in
downtown Lawrence overcelebrated
making the Final Four was out of
proportion with the accomplish-
ment.

The national championship win
proves that I was right — as usual. For Kansas, getting to the Final

Four is something to feel pretty good
about, but it’s more like winning $100
on a scratch-off lottery ticket than
hitting the Powerball. KU’s been
there 13 times now — three times in
the last seven years. So it’s nice, but
not exactly unprecedented.Still, when the Jayhawks beat Da-

vidson, people on Massachusetts
Street were celebrating like they all hit
the Powerball.And before the rain started, it

seemed as if fans were ready to wig
out Monday. Immediately after the
game, TV news showed a throng of
people spilling onto the street.And at about 2 in the morning it

was raining slightly, but there were
still plenty of people walking down
the street in groups and starting Jay-
hawk chants. Friends held each other up and

screamed at passing cars. The air smelled like beer. Dis-
carded cans and plastic cups covered
the street and sidewalks like autumn
leaves cover a neglected front lawn in
September. 

If you’ve ever crumpled a soda can
in your hand, then you’ve heard the
crunching sound that cars made as
they drove down Mass. Street.Then the rain started falling harder

and faster. 
It was getting sideways like a Paul

Wall hook. Or like an Oscar-winning
romantic comedy with a wine motif.
(Didn’t know I was that versatile, did
you?)

The temperature fell from chilly to
uncomfortable. People put their
hands in their pockets and looked at 

Note to ’Hawks: Now you can celebrate

by greg moore

Kansas Jayhawkfan Elliot Metzrooted for histeam Monday inLawrence. 

Kansas forward Darrell Arthur dunked over Memphis forward Joey

Dorsey during Monday’s NCAA championship game between the

University of Kansas and the University of Memphis at the Alamo-

dome in San Antonio.SHANE KEYSER { the kansas city star }

{ turn to 72

Kansas Jayhawk fans celebrated the Jayhawks’ national championship Monday as

they watched the game outside on Massachusetts Street in Lawrence. 

MIKE RANSDELL { the kansas city star }

Did you know?Kansas’ basketball team has KCties other than Brandon Rush.Reserve Kansas center MattKleinmann went to Blue ValleyWest. As a senior he was selectedfirst-team all East Kansas Leaguein 2004.
Also reserve KU guard ConnerTeahen went to Rockhurst andwas selected The Kansas CityStar’s All-Metro player of the year

in 2007.

MIKE RANSDELL{ the kansas citystar }
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Party
Make a splash at the juiciest local events. Ink hunts 
and gathers the hottest events so you know where 
to go and shake your cocktail.

Movies
The latest flick is a click away. Check out inkkc.com 
for showtimes, reviews and celeb gossip. 
 

Dining
From French gourmet to French fries, cut your 
culinary teeth on Ink’s guide to local restaurants.

Music
Our music coverage is eclectic as our taste. With 
album reviews, concert previews and profiles of the 
bands next door, Ink is your ticket to the best tunes 
in town.



Six degrees of separation? Hardly. With Ink, you’ll be 
so connected that you’ll make Kevin Bacon look lonely.

li
n

kl
FILL YOUR ROLODEX. LIFT WITH YOUR LEGS.

 inkkc.com

Ink’s Web site, inkkc.com, is the 
definitive source for 20- and 30-
year-olds to stay connected to 
each other and their community. 
Stories, photos, blogs, videos 
and polls change daily, giving 
advertisers another way to hook 
up with young professionals.

Network
Ink introduces you to a diverse group of the city’s 
young leaders and partiers. We’ll help fill your work 
and social calendars.

Blogs
Local personalities dish on life in KC. Add your own 
opinions and stories to the mix by BYOB: Bringing 
Your Own Blog.

Be In Ink
Be a model. Start a forum. Show us your photos, 
music, that dorky video you made of your cat 
sleeping…

 inkkc.com



sports  rec       pets    health 
fitness   personal style  

fashion    shopping        dating  

video games      faith          money    

cars      food      art         outdoors
DIY            gadgets       technology
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WHAT WE’RE INTO.

 inkkc.com

A print magazine and Web site by and for 21- to 34-year-olds who 
live, work and play in Kansas City and Lawrence. 

We’re into what our readers are into.

EDITORS

PHOTO
DESIGN

ADVERTISING

GENERAL

MANAGER
Laurie Mansfield

Editor
laurie@inkkc.com

816.234.4394

Lindsay Hanson Metcalf

Deputy editor

lindsay@inkkc.com

816.234.4649

Cherryh Butler

Writer
cherryh@inkkc.com

816.234.4039

Jennifer Hack

Photographer

jennifer@inkkc.com

816.234.4792

Tasha Fabela-Jonas

Design director

tasha@inkkc.com

816.234.4886

Elizabeth Garcia

Copy editor/designer

liz@inkkc.com

816.234.4382

Justin Shadel

Sales supervisor

justin@inkkc.com

816.234.4920

Ari Ben

Account executive

ari@inkkc.com

816.234.4851

Chris Rosburg

Entertainment sales manager

crosburg@kcstar.com

816.234.4931

Michelle Jolles

Director, targeted publications

mjolles@kcstar.com

816.234.4173

WRITERS

Monica Watrous

Writer
monica@inkkc.com

816.234.4778

Sarah Benson

Writer
sarah@inkkc.com

816.234.4823

COPY DESK

Wendi Fose

Account executive

wendi@inkkc.com

816.234.4220
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Fritz Kronschnabel

Targeted publishing

fkronschnabel@kcstar.com

816.234.4149

DISTRIBUTION

Trevan McGee

Web producer

trevan@inkkc.com

816.234.4095

INKKC.COM



IT’S NOT BLACK AND WHITE, BUT IT’S READ ALL OVER.
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50,000 copies will be distributed 
every Wednesday to 1,400 locations 
throughout the city and its surrounding 
areas. Distribution will focus on high 
traffic areas reaching our target age 
demographic of 21-34-year-olds.

Indoor racks
Price Choppers, Sunfresh, HyVees, Hen 
Houses, Dillons, Walmarts, Blockbuster 
Videos and 7-11s.

Also restaurants, bars, gyms, coffee 
shops, entertainment venues, health 
clubs, convenience stores, gas stations 
and retail locations.

Highly visible outdoor boxes

61

297

104

245

204

140

89

174



Big spenders.
Total expenditures in KC exceed $10 billion

Fasten your seat belt.
Over $1 billion is spent on new and used automobiles in KC

Shop till you drop.
$907 million is spent in clothing purchases a year

Out to eat.
$990 million was spent on eating and drinking out at restaurants last year
That represents more than 4 out of 5 in the demographic

Let’s get drinks!
The majority of adults have bought alcohol in the past 30 days which 
represents $278 million in KC

Scene it?
1/3 of young adults attended a movie in the past month

Ink draws its readers from the more than 371,000 adults 
ages 21-34 in the Kansas City area.

it in

DID YOU KNOW?

In the money
3 in 5 have household incomes of $50K+ 

Business-casual is in.
3 in 5 work in white collar jobs 

In their own digs
2 in 3 are homeowners 

It’s just business.
3 in 5 are business professionals 

Love and marriage
There is an even mix of married and single

Feeling lucky?
More than 1/3 have played slots in the past year

 inkkc.com
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Sources: Scarborough 2007, Release 2, Claritas 2007



DEADLINES.
Ink publishes on Wednesday mornings.

Space deadline: 5 p.m. prior Wednesday 

Proof deadline: 5 p.m. prior Wednesday 

No Proof Deadline: 5 p.m. Friday (space 

deadline is by Wednesday, 2 days prior)

 inkkc.com
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WORKING OUT THE KINKS.

s

DIGITAL SPECIFICATIONS:

The Star’s Ad Desk 
service (see AD SUBMISSION below).

export file as an EPS, or create a Postscript file, then run through 
Adobe Distiller.

CS3 and we accept Quark files up to version 6.5.

size. (Files pulled off the web are UNACCEPTABLE as they are 
generally only 72 dpi and will not print well.) Files submitted as 
RGB will be converted to CMYK.

The Kansas City Star’s free file transfer
system. Visit http://prodservices.kcstar.com for ad delivery direc-
tions. First-time users will be required to complete the
registration form to receive a login and password. For step-
by-step instructions, click on ‘Downloadable Files’ under the 
customer service header, then click on ‘Using AdDesk is Easy’ for 
instructions. For ad type and publication/product, please select 
‘Downtown’ from the dropdown menus.

Recommended sizes


